DT
Y i
Furopear Netwak for

Rural Devélo oment

Tackling value drain and
Accessing New Markets

David Lamb, ENRD Contact Point

Thessaloniki — 19 October 2016




TRENDWOLVES

We hunt, we feed and kill the status quo

innovation futures
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From change to future relevance
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Market Opportunities

* New Consumer Trends

* Local Food Development
e Urban-rural links

* Public Food

* Added Value




2020

TECHNOLOGY HEALTH SUSTAINABILITY
Alternative energy sources  Pharmafoods New ways of farming
3D-printing Balanced health Waste management
Drones & robots Oblivious obesity Prolonging the shelf life
Smart farming More personalisation New kinds of packaging
Data-driven health & eating  No compromises Transparency & traceability

Back to the roots

INGREDIENTS

Food shortages
Alternatives everywhere
From the sea to the plate
Hello bacteria

New super foods

More savoury treats

Free-froms

LUXURY

Knowledge is the new rich
Small day-to-day luxuries
Exclusive niche luxury
Luxury is an experience

New luxury markets
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Why People Buy

e Solutions to Problems
* Want an Experience
* Good Feeling j
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7 Calorie Reduction

Rural Development

Development
of lower calorie
Reformulation options
Consumer friendly Recipe changes New smaller pack New lower | ADVERTISING
website & phone to reduce calories sizes & formats calorie SPEND
apps promoting while maintaining options
healthy lifestyles product quality & added to
appeal : ; product § ﬁ 5
0/ ranges
f' y r.:ﬂ',-;Jue Vs ‘\"““
Energy balance Meeting demand Increased Voluntary Clear nutritional
awareness for very low application calorie caps labelling
raising adverts calorie products of resealable b a it bk bl of voluntarily
packaging in calories permitted per provided

- ranges serving on-pack
B <o
SRR 8 1 serving
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i e Social Responsibility &
Sustainability
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REDUCTION IN

CARBON IMPACT

OF PACKAGING
REDUCTION IN
CO,EMISSIONS
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REDUCTION IN
WATER USAGE ‘

2.8% o 4%

REDUCTION
IN SUPPLY
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Food Tourism

Spmz
SCOTTISH

TGN AW e

FLE [F BAFR

Brn e R
Teiegion AR iy o bt
[P -

- CI Wcolate

ar der

THEGUIDE TO THE CHOCOLATIERS OF SCOTLAND

FOOD MAP

g
Coreniolor



—
=7
Furopear Netwaok for

Rural Development Public FOOd

* Opportunities

* Scotland — change
in regulation &
structure

* Latvia — Bringing
producers and

Soft Drinks - Mnfrs, 2%

Greengrocers& Supermarkets,
FruitSellers, 2%

Butchers, 3%

Frozen Foods -
Wholesale, 3%

e , buyers together
ARRRS . B L e Poland and France
e — online tools
* Slovenia —

Meat - Wholesale, 6%
producer support

Fruit & Vegetables - »_
Wholesale, 7% Dairies, 9%

Cash & Carry
Wholesalers, 7%
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V. Data-driven health/&eati

For best results,

keep Apple Watch
still and snug on
top of your wrist.










pural DR Consumer Decisions

... increasingly driven by health

/11% e 22%
39%

55%

=

34% 39%

Health

Kantar Worldpanel, Sept 2013

B Practicality
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V. Fat is back
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favorite fries got their starnt2
Foll»;us back to oupropts by entering the first four digits ofthe pmduwﬂ{

r bag or box, or s!:roll down to lsarn more about all of cur growing regions,

& Saat ‘ Your tracking code
‘\ "
2 InZz554> é . A /4 .

ERS IN THE DOMINICAN

QUR COCOA FARM
M youl

REPUBLIC WOULD LOVE TO HEAR FRO
TO WRITE A MESSAGE TO THE MEMBERS OF
FUNDOPO, CLICK HERE. JUST DROP A LINE
ON OUR FACEBOOK WALL AND WE'LL SEND

ALONG YOUR NOTE SOON.
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Local Food Opportunity

» 77% of UK consumers believe that the food
industry relies too heavily on mass manufacturing

* 53% of the industry think provenance is the next
main step ..
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Why Add Value?

* Meet customer needs

* Gain competitive advantage —
unique selling point

* Enter a new market / market
segment

* To gain a bigger value added
share

* Increase profit
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Rural Development What Va I ue Ca n FOOd H ave?

Texture, taste and aroma
* Convenience

* Shape, size and flexibility
e Packaging

* Service

 |nformation and advice

e Reassurance and traceability

* Local production

» Storability (e.g. shelf life, freezability)
* Animal welfare

e Nutritional content
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Consumers want VALUE!

Value Costs Risk

(( Fresh Fish

ORGANIC SMOKED SALMON Artlintsc A
| | salmeon v A
B rovslAde .o P ; ‘ z:

SEIVLY SUORED CHEN SMOULOEAINS 34K b ‘
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