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Base: current smokers

1. CONSUMPTION OF TRADITIONAL TOBACCO PRODUCTS

QC1 QC1.A

References: EB93.2 (08-09/2020), EB87.1 (03/2017)
Base: all respondents

Base: all respondents

28.288 interviews
03 / 08 > 19 / 09 / 2020 Special Eurobarometer 506

1.049 interviews
13 / 08 > 15 / 09 / 2020
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QC3.1 QC3.2

Base: all respondents Base: all respondents

2. EMERGING PRODUCTS IN THE EU

3. OVERALL TOBACCO AND E-CIGARETTES USE 4. USE OF PRODUCTS CONTAINING CANNABIS 
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QC4QC6 QC7

Base: all respondents
* this includes traditional tobacco products, oral, chewing or nasal
tobacco, water pipes, heated tobacco products and e-cigarettes

Base: all respondents
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6. STARTING AND GIVING UP SMOKING

QC2a QC13

References: EB93.2 (08-09/2020), EB87.1 (03/2017)
Base: current and ex-smokers

Base: if traditional tobacco smoker, heated tobacco products user,
e-cigarette user or tried water pipe or oral tobacco

5. EXPOSURE TO SECOND HAND SMOKE

QC14bT QC14cT

Base: respondents who have visited a bar or a restaurant,
been to outdoor events or outdoor spaces

intended for use by children and adolescents

Base: respondents who have visited a bar, a restaurant
or another public place in the last 6 months

28.288 interviews
03 / 08 > 19 / 09 / 2020 Special Eurobarometer 506

1.049 interviews
13 / 08 > 15 / 09 / 2020
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QC16a QC18

Base: respondents who tried stopping and ex-smokers Base: all respondents

6. STARTING AND GIVING UP SMOKING
7. EXPOSURE TO ADVERTISEMENTS OR PROMOTIONS

FOR TOBACCO-RELATED PRODUCTS

7. EXPOSURE TO ADVERTISEMENTS OR PROMOTIONS FOR TOBACCO-RELATED PRODUCTS

QC19QC20c
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Base: respondents who have seen tobacco advertisement or promotion in the last 12 months
or e-cigarettes and heated tobacco products advertisements or promotion in the last 12 months


