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https://ec.europa.eu/commission/sites/beta-political/files/political-guidelines-next-commission_en.pdf
https://ec.europa.eu/digital-single-market/en/news/digital-europe-programme-proposed-eu92-billion-funding-2021-2027
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QC1

EU28 EU27

Yes 29 28

No 57 58

You do not use these services (SPONTANEOUS) 9 9

Don't know 5 5

Would information about how much energy is consumed by the 

provision and use of online services such as video streaming or search 

engines, influence your use of these services? (%)
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QC2 

EU28 EU27

At least 1 year 3 3

At least 2 years 17 17

At least 5 years 30 30

At least 7 years 8 8

At least 10 years 26 26

Other (SPONTANEOUS) 1 1

You are not concerned with the longevity of 

your devices (SPONTANEOUS)
10 10

Don't know 5 5

For how long would you like to keep using your current digital devices 

(e.g. smartphone or tablet) provided that there is no severe drop in 

performance? (%)
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QC3

EU28 EU27

You broke your old device 38 37

The performance of your old device had 

significantly deteriorated
30 30

Certain applications or software stopped working 

on your old device
18 19

You wanted a device with new features or services 14 14

You received a new device as part of a contract 

with your provider
12 11

You like to have the most up-to-date devices on 

the market
6 6

You no longer liked the look of your old device 5 5

Other (SPONTANEOUS) 3 4

You haven't replaced a digital device 

(SPONTANEOUS)
7 7

You don't own any digital devices 

(SPONTANEOUS)
5 5

Don't know 1 1

Think about the last digital device (e.g. mobile phone, tablet, laptop, etc.) 

you replaced. What were the main reasons for purchasing a new device? 

(MAX. 3 ANSWERS) (%)

67
65 64 63 62 61

59 58 58
56 55

53 53
51 50 50 49 49 49 48

46 45 45 45 44 44 44

40

51

FI CY SE PT EE SI HR LV LT EL IE ES DE BG BE SK AT HU EU28 MT LU IT PL DK UK CZ RO FR NL

You did not want or need to buy anything online You did not want or need to buy anything from a website from another EU Member State

QC18 What were the main reasons for not trying to buy from these websites? 

(MAX. 3 ANSWERS)

(% - THE MOST MENTIONED ANSWER BY COUNTRY)
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QC4

EU28 EU27

Yes, even if the devices cost more 25 24

Yes, provided that the devices do not cost more 54 54

No 12 13

You do not use digital devices (SPONTANEOUS) 5 6

Don't know 4 3

Total 'Yes' 79 78

Should manufacturers be required to make it easier to repair digital 

devices or replace their individual parts (e.g. screens or batteries) ? (%)
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QC5

EU28 EU27

If there was a nearby recycling point 44 43

If you were sure that it did not pose any potential 

privacy risks
41 40

If you knew how your device is going to be 

recycled
35 33

If you received compensation such as money or 

vouchers
32 32

Yes, in other circumstances 9 9

No 9 9

Don't know 6 6

Would you be willing to recycle your old digital devices in the following 

circumstances? (MULTIPLE ANSWERS POSSIBLE) (%)
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EU28 44 41 35 32 9 9 6 85

Man 44 41 36 33 10 8 5 87

Woman 44 41 35 31 9 9 7 84

15-24 46 45 40 41 10 7 2 91

25-39 46 44 39 40 9 6 3 91

40-54 46 44 37 33 10 7 2 91

55 + 41 34 31 24 8 12 11 77

15- 38 27 25 25 7 16 16 68

16-19 44 37 33 33 8 9 5 86

20+ 47 50 41 32 11 5 3 92

Still studying 47 47 42 40 10 6 2 91

Self-employed 47 46 37 35 10 7 3 90

Managers 48 51 43 31 13 4 2 94

Other white collars 44 48 39 34 9 7 2 91

Manual workers 45 41 36 37 9 8 3 89

House persons 43 37 30 31 9 11 7 83

Unemployed 46 39 34 42 7 9 3 87

Retired 41 30 29 22 8 13 14 73

Students 47 47 42 40 10 6 2 91

Most of the time 43 35 29 40 10 10 7 83

From time to time 42 38 32 36 8 12 5 83

Almost never/ Never 46 42 37 30 9 8 6 86

The working class 43 33 33 35 9 10 10 81

The lower middle class 46 40 35 35 8 9 5 86

The middle class 44 43 36 31 9 9 4 87

The upper middle class 46 55 41 28 11 4 2 94

The upper class 58 42 41 30 12 3 1 96

Everyday 47 46 39 34 10 6 2 91

Often/ Sometimes 41 37 33 33 8 12 4 84

Never 29 14 17 19 5 22 24 53

Would you be willing to recycle your old digital devices in the following circumstances? (MULTIPLE ANSWERS

POSSIBLE)

(% - EU)

Gender

Age

Education (End of)

Socio-professional category

Difficulties paying bills

Consider belonging to

Use of the Internet



 

 

 

                                                        



 

 

QC6 

EU28 EU27

To improve medical research and care 43 42

To improve the response to crisis situations (e.g. 

natural disasters, epidemics, terrorist attacks, etc.)
31 31

To improve public transport and reduce air 

pollution
27 26

To improve energy efficiency 24 24

You are not willing to share any of your personal 

information for any purposes
34 34

For other purposes 8 8

Don't know 6 6

Public services could be improved if people shared some of their personal 

information. For what purposes would you be willing to share some of 

your personal information securely? (MULTIPLE ANSWERS POSSIBLE) (%)
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QC7 

EU28 EU27

Yes 46 45

No 38 38

You do not or want to share any personal 

information (SPONTANEOUS)
12 13

Don't know 4 4

More generally, would you like to take a more active role in controlling 

the use of your personal information (e.g. on your energy consumption, 

online shopping habits, health, etc.)? (%)
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QC8

EU28 EU27

Every day or almost every day 30 27

At least once a week 25 25

Several times a month 17 19

Seldom or never 19 20

Don't know 9 9

How often do you come across news or information that you believe 

misrepresents reality or is false? (%)



 

 

                                                        

https://ec.europa.eu/commfrontoffice/publicopinion/index.cfm/Survey/getSurveyDetail/instruments/STANDARD/surveyKy/2215
https://ec.europa.eu/commfrontoffice/publicopinion/index.cfm/Survey/getSurveyDetail/instruments/STANDARD/surveyKy/2253
https://ec.europa.eu/commfrontoffice/publicopinion/index.cfm/Survey/getSurveyDetail/instruments/STANDARD/surveyKy/2255
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QC9

EU28 EU27

The media 62 61

Public authorities 53 53

Social media platforms 48 46

Citizens 28 28

Educational institutions 22 21

Other actors (SPONTANEOUS) 2 2

Don't know 7 7

In your opinion, which of the following should be responsible for 

combatting fake news or disinformation? (MULTIPLE ANSWERS 

POSSIBLE) (%)



 

 



 



 

▪ 

▪ 

▪ 

▪ 



 

 



 

 

                                                        



 

 

QC10

EU28 EU27

Help citizens to better identify disinformation 46 46

Prevent those who spread disinformation from 

abusing social media platform services

44 43

Regulate social media platforms to reduce the 

distribution of disinformation

39 38

Support fact-checking services 38 37

Support a diversity of information and quality 

journalism

35 36

Make social media platforms explain to users why 

they see personalised content

27 25

Promote self-regulation (e.g. codes of conduct) 

by all actors, including social media platforms

24 23

Nothing should be done 2 3

Other (SPONTANEOUS) 2 3

Don't know 9 9

In your opinion, which of the following measures should be taken by 

public authorities to address fake news or disinformation? (MULTIPLE 

ANSWERS POSSIBLE) (%)
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https://ec.europa.eu/commfrontoffice/publicopinion/index.cfm/Survey/getSurveyDetail/instruments/SPECIAL/surveyKy/2160


 

 

 

                                                        

QC11.1

EU28 EU27

Totally agree 30 28

Tend to agree 40 40

Tend to disagree 15 16

Totally disagree 12 13

Don't know 3 3

To what extent do you agree or disagree with the following statements 

regarding your skills in the use of digital technologies: You consider 

yourself to be sufficiently skilled in the use of digital technologies… 

in your daily life (%)
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EU28 70 1 27 2 3

HU 67 15 32 9 1

AT 79 9 17 10 4

DE 81 8 16 8 3

PT 73 5 21 6 6

BE 76 4 23 3 1

HR 71 4 27 = 2

SI 72 4 27 2 1

BG 57 3 33 4 10

IE 80 = 19 2 1

CY 65 1 29 7 6

LV 74 1 23 2 3

CZ 65 2 31 3 4

EE 73 2 20 1 7

LU 77 2 20 3 3

RO 57 2 35 1 8

FI 76 2 21 4 3

SE 87 2 12 4 1

UK 77 2 21 4 2

EL 55 3 44 4 1

NL 87 3 13 4 0

SK 60 3 32 4 8

DK 84 4 14 4 2

PL 69 4 28 4 3

ES 63 5 34 7 3

FR 64 6 34 6 2

LT 59 6 37 5 4

MT 59 9 34 12 7

IT 57 11 40 13 3

To what extent do you agree or disagree with the following

statements regarding your skills in the use of digital

technologies: You consider yourself to be sufficiently skilled

in the use of digital technologies…

… in your daily life (%)
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QC11.2

EU28 EU27

Totally agree 38 36

Tend to agree 44 44

Tend to disagree 10 11

Totally disagree 5 6

Don't know 3 3

 To what extent do you agree or disagree with the following statements 

regarding your skills in the use of digital technologies: You consider 

yourself to be sufficiently skilled in the use of digital technologies… 

to do your job (%)
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EU28 82 2 15 2 3

HU 73 15 25 15 2

DE 90 12 8 10 2

PT 88 9 10 8 2

CY 80 7 16 7 4

BG 73 6 16 11 11

SI 90 6 9 6 1

FR 79 5 17 3 4

BE 84 4 13 4 3

CZ 75 4 22 4 3

IE 89 3 10 2 1

FI 90 3 9 3 1

EE 88 2 7 2 5

LU 85 1 10 3 5

AT 81 1 17 1 2

UK 90 1 8 = 2

EL 66 = 32 = 2

NL 93 = 5 1 2

PL 78 = 17 2 5

SE 96 = 4 1 0

ES 79 1 19 2 2

HR 81 2 18 2 1

DK 91 3 8 4 1

LV 82 3 14 5 4

LT 74 4 17 2 9

RO 66 5 31 6 3

SK 70 6 21 4 9

IT 71 8 25 6 4

MT 73 8 20 6 7

To what extent do you agree or disagree with the following

statements regarding your skills in the use of digital

technologies: You consider yourself to be sufficiently skilled

in the use of digital technologies…

… to do your job (%)
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QC12

EU28 EU27

Lack of time 27 27

You don't know what specific skills you should 

improve

24 25

Lack of appropriate training opportunities 22 22

Cost 17 17

You do not feel the need to improve your skills 

(SPONTANEOUS)

25 25

Other factors (SPONTANEOUS) 5 5

Don't know 3 3

 What do you consider are the main barriers to improving your digital 

skills? (MULTIPLE ANSWERS POSSIBLE) (%)



 

 



 



 



 

▪ 

▪ 

▪ 

• 

• 

• 

• 

▪ 

• 

• 

• 

▪ 

 



 

▪ 



 

 



 

 

 

                                                        



 

QC13

EU28 EU27

Username or email address and password 70 69

Log in via social media account 29 29

Multi-factor authentication services 28 28

Biometric identification 22 21

Don't know 16 16

 In your daily life, how do you identify yourself when accessing online 

services? (MULTIPLE ANSWERS POSSIBLE)  (%)
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QC14

EU28 EU27

Yes 72 74

No 26 25

Don't know 2 1

Do you want to know how your data are used when you use your social 

media account to access other websites?  (%) 
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QC15

EU28 EU27

Very useful 28 28

Quite useful 35 36

Not very useful 12 11

Not at all useful 14 14

Don't know 11 11

How useful would it be for you to have a secure single digital ID that 

could serve for all online services (both public and private) and give you 

control over the use of your data?  (%) 
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QC16

EU28 EU27

Yes 37 36

No 62 63

Don't know 1 1

In the last 12 months, have you tried to buy anything online (excluding 

digital content, such as video or music , e-books, apps or online games), 

from another EU Member State ? (%)
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EU28 37 62 1

Man 40 59 1

Woman 34 65 1

15-24 46 53 1

25-39 45 54 1

40-54 38 61 1

55 + 24 75 1

15- 20 79 1

16-19 31 68 1

20+ 45 54 1

Still studying 48 50 2

Self-employed 49 50 1

Managers 52 47 1

Other white collars 37 62 1

Manual workers 33 66 1

House persons 29 70 1

Unemployed 39 60 1

Retired 22 77 1

Students 48 50 2

Most of the time 40 59 1

From time to time 33 66 1

Almost never/ Never 38 61 1

The working class 32 67 1

The lower middle class 36 63 1

The middle class 37 62 1

The upper middle class 52 47 1

The upper class 49 51 0

Rural village 34 65 1

Small/ mid size town 35 64 1

Large town 42 56 2

Everyday 40 59 1

Often/ Sometimes 11 88 1

In the last 12 months, have you tried to buy anything online

(excluding digital content, such as video or music , e-books, apps

or online games), from another EU Member State ? 

(% - EU)

Gender

Age

Education (End of)

Socio-professional category

Difficulties paying bills

Consider belonging to

Subjective urbanisation

Use of the Internet



 

 

                                                        



 

                                                        

QC17

EU28 EU27

You completed the purchases without problems 84 84

Additional charges were applied because of the 

place where your payment was issued or your 

payment method

7 7

There was no delivery option for your Member 

State
5 6

You could not access the websites or you were 

redirected to another version of the website 
4 4

You could not register as a user with your 

address or data
3 3

The sales conditions changed when you 

registered with your address or data
3 4

Your payment was refused because of the place 

where your payment was issued or your payment 

method

3 4

You could not complete the purchase for other 4 4

Don't know 3 2

What were the most common outcomes of your attempts to buy from 

these websites? (MAX. 3 ANSWERS)  (%)

92 92 92 91
88 88 88 88 88 87 86 86 85 85 84 84 84 84 83 82 81 81 80 79 79

75

70
67

56

ES PT FI DK NL SE CZ LV SI LT EL FR UK EE EU28 CY SK HR IE DE IT LU HU BE BG MT PL AT RO

You completed the purchases without problems

QC17 What were the most common outcomes of your attempts to buy from these websites? 

(MAX. 3 ANSWERS)

(% - THE MOST MENTIONED ANSWER BY COUNTRY)
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67
65 64 63 62 61

59 58 58
56 55

53 53
51 50 50 49 49 49 48

46 45 45 45 44 44 44

40

51

FI CY SE PT EE SI HR LV LT EL IE ES DE BG BE SK AT HU EU28 MT LU IT PL DK UK CZ RO FR NL

You did not want or need to buy anything online You did not want or need to buy anything from a website from another EU Member State

QC18 What were the main reasons for not trying to buy from these websites? 

(MAX. 3 ANSWERS)

(% - THE MOST MENTIONED ANSWER BY COUNTRY)
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EU28 49 36 11 8 6 5 6 4

Man 47 36 12 8 6 5 6 4

Woman 50 36 10 8 7 4 6 4

15-24 45 38 9 7 5 4 6 5

25-39 46 39 11 9 5 6 6 4

40-54 46 36 13 10 7 5 6 4

55 + 54 34 11 8 7 4 6 4

15- 56 28 9 7 6 4 8 5

16-19 48 35 11 8 7 5 6 3

20+ 48 39 13 10 5 4 5 4

Still studying 47 40 10 5 4 4 6 5

Self-employed 50 35 12 8 5 3 5 3

Managers 46 37 14 11 3 6 6 5

Other white collars 45 41 10 11 7 7 5 3

Manual workers 46 36 11 9 7 5 6 4

House persons 50 32 10 8 8 5 6 6

Unemployed 51 29 10 8 6 4 7 4

Retired 54 35 11 7 7 3 6 4

Students 47 40 10 5 4 4 6 5

Most of the time 51 27 12 9 9 8 6 4

From time to time 45 33 13 10 10 7 6 4

Almost never/ Never 50 38 10 8 4 3 6 4

The working class 52 32 8 6 6 3 8 5

The lower middle class 48 35 12 8 8 6 6 5

The middle class 48 37 12 10 6 5 5 3

The upper middle class 43 41 17 11 3 5 6 4

The upper class 48 42 10 3 1 4 0 11

Everyday 48 37 11 9 6 5 6 4

Often/ Sometimes 53 31 12 8 9 5 6 3

What were the main reasons for not trying to buy from these websites? (MAX. 3 ANSWERS)

(% - EU) 

Gender

Age

Education (End of)

Socio-professional category

Difficulties paying bills

Consider belonging to

Use of the Internet
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Attitudes towards the impact of digitalisation on daily lives 
 
 
December 2019 Technical 

specifications 

Special Eurobarometer 503 

TECHNICAL SPECIFICATIONS 

Between the 6th and 19th of December 2019, Kantar carried out the wave 92.4 of the 
EUROBAROMETER survey, at the request of the European Commission, Directorate-General for 
Communication, “Media monitoring and Eurobarometer” Unit.  

The wave 92.4 covers the population of the respective nationalities of the European Union Member 
States, resident in each of the 28 Member States and aged 15 years and over. 

 

 

N° POPULATION PROPORTION
INTERVIEWS 15+ EU28

BE Belgium Kantar Belgium (Kantar TNS) 1.007 06/12/2019 18/12/2019 9.464.647 2,19%

BG Bulgaria Kantar TNS BBSS 1.028 06/12/2019 16/12/2019 6.045.658 1,40%

CZ Czechia Kantar CZ 1.001 06/12/2019 18/12/2019 8.939.378 2,07%

DK Denmark Kantar Gallup 1.026 06/12/2019 18/12/2019 4.820.620 1,11%

DE Germany Kantar Deutschland 1.526 06/12/2019 18/12/2019 71.620.592 16,55%

EE Estonia Kantar Emor 1.001 06/12/2019 18/12/2019 1.103.907 0,26%

IE Ireland Behaviour & Attitudes 1.017 06/12/2019 17/12/2019 3.823.944 0,88%

EL Greece Taylor Nelson Sofres Market Research 1.008 06/12/2019 16/12/2019 9.194.498 2,13%

ES Spain
TNS Investigación de Mercados y 

Opinión 
1.014 09/12/2019 18/12/2019 39.679.883 9,17%

FR France Kantar Public France 1.026 06/12/2019 16/12/2019 54.806.403 12,67%

HR Croatia Hendal 1.029 06/12/2019 16/12/2019 3.511.100 0,81%

IT Italy Kantar Italia 1.020 06/12/2019 14/12/2019 52.403.797 12,11%

CY Rep. Of Cyprus CYMAR Market Research 504 06/12/2019 15/12/2019 723.947 0,17%

LV Latvia Kantar TNS Latvia 1.002 06/12/2019 18/12/2019 1.629.088 0,38%

LT Lithuania TNS LT 1.000 06/12/2019 18/12/2019 2.387.464 0,55%

LU Luxembourg ILReS 509 06/12/2019 18/12/2019 504.883 0,12%

HU Hungary Kantar Hoffmann 1.026 06/12/2019 16/12/2019 8.356.455 1,93%

MT Malta MISCO International 500 06/12/2019 19/12/2019 409.472 0,09%

NL Netherlands TNS NIPO 1.032 06/12/2019 18/12/2019 14.418.460 3,33%

AT Austria Das Österreichische Gallup Institut 1.018 06/12/2019 16/12/2019 7.549.265 1,74%

PL Poland Kantar Polska 1.034 06/12/2019 18/12/2019 32.189.898 7,44%

PT Portugal
Marktest – Marketing, Organização e 

Formação
1.003 07/12/2019 17/12/2019 8.867.131 2,05%

RO Romania
Centrul Pentru Studierea Opiniei si 

Pietei (CSOP)
1.081 06/12/2019 15/12/2019 16.478.152 3,81%

SI Slovenia Mediana DOO 1.006 06/12/2019 16/12/2019 1.756.203 0,41%

SK Slovakia Kantar Slovakia 1.038 06/12/2019 16/12/2019 4.593.419 1,06%

FI Finland Kantar TNS Oy 1.007 06/12/2019 18/12/2019 4.622.706 1,07%

SE Sweden Kantar Sifo 1.012 06/12/2019 18/12/2019 8.325.565 1,92%

UK United Kingdom Kantar UK Limited 1.023 06/12/2019 18/12/2019 54.402.027 12,57%

27.498 06/12/2019 19/12/2019 432.628.562 100%*

COUNTRIES
DATES

FIELDWORK
INSTITUTES

* It should be noted that the total percentage shown in this table may exceed 100% due to rounding

TOTAL EU28
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The basic sample design applied in all States is a multi-stage, random (probability) one. In each 
country, a number of sampling points was drawn with probability proportional to population size (for 
a total coverage of the country) and to population density. 

In order to do so, the sampling points were drawn systematically from each of the "administrative 
regional units", after stratification by individual unit and type of area. They thus represent the whole 
territory of the countries surveyed according to the EUROSTAT NUTS II (or equivalent) and according 
to the distribution of the resident population of the respective nationalities in terms of metropolitan, 
urban and rural areas.  

In each of the selected sampling points, a starting address was drawn, at random. Further addresses 
(every Nth address) were selected by standard "random route" procedures, from the initial address. 
In each household, the respondent was drawn, at random (following the "closest birthday rule"). If no 
one answered the interviewer in a household, or if the respondent selected was not available (not 
present or busy), the interviewer revisited the same household up to three additional times (four 
contact attempts in total). Interviewers never indicate that the survey is conducted on behalf of the 
European Commission beforehand; they may give this information once the survey is completed, upon 
request. 

The recruitment phase was slightly different in the Netherlands and Sweden. In these countries, 
samples of addresses were selected using address or population registers, within each sampling point: 
the selection of households was done in a random manner. Households were then contacted by 
telephone (Netherlands and Sweden) and e-mail (Sweden) and an appointment was made.  

All interviews were conducted face-to-face in people's homes and in the appropriate national 
language. As far as the data capture is concerned, CAPI (Computer Assisted Personal Interview) was 
used in those countries where this technique was available. 

For each country a comparison between the responding sample and the universe is carried out. 
Weights are used to match the responding sample to the universe on gender by age, region and 
degree of urbanisation. For European estimates (i.e. EU average), an adjustment is made to the 
individual country weights, weighting them up or down to reflect their 15+ population as a proportion 
of the EU 15+ population.  
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Readers are reminded that survey results are estimations, the accuracy of which, everything being 
equal, rests upon the sample size and upon the observed percentage. With samples of about 1,000 
interviews, the real percentages vary within the following confidence limits: 

 



 

 
Q1  

  
Attitudes towards the impact of digitalisation on daily lives 
 
 
December 2019 
 Questionnaire 

Special Eurobarometer 503 

QUESTIONNAIRE 

 
ASK ALL 
         

Q1 Would information about how much energy is consumed by the 
provision and use of online services such as video streaming or 
search engines, influence your use of these services? 

 (ONE ANSWER ONLY) 
 Yes 1   
 No 2   
 You do not use these services (SPONT.) 3   
 DK 4   
 NEW 

 
Q2 For how long would you like to keep using your current digital 

devices (e.g. smartphone or tablet) provided that there is no severe 
drop in performance?   

 (READ OUT - ONE ANSWER ONLY) 
 At least 1 year 1   
 At least 2 years 2   
 At least 5 years 3   
 At least 7 years 4   
 At least 10 years 5   
 Other (SPONT.) 6   

 

You are not concerned with the longevity of your devices 
(SPONT.) 7   

 DK 8   
 NEW    
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Q3 Think about the last digital device (e.g. mobile phone, tablet, laptop, 
etc.) you replaced. What were the main reasons for purchasing a 
new device? 

 (READ OUT – MAX, 3 ANSWERS) 
 You broke your old device 1   

 
The performance of your old device had significantly 
deteriorated 2   

 
Certain applications or software stopped working on your old 
device 3   

 
You received a new device as part of a contract with your 
provider 4   

 You like to have the most up-to-date devices on the market 5   
 You wanted a device with new features or services 6   
 You no longer liked the look of your old device 7   
 Other (SPONT.) 8   
 You haven’t replaced a digital device (SPONT.) 9   
 You don’t own any digital devices (SPONT.) 10   
 DK 11   
 NEW 

 
Q4 Should manufacturers be required to make it easier to repair digital 

devices or replace their individual parts (e.g. screens or batteries) ? 
 (ONE ANSWER ONLY) 
 Yes, even if the devices cost more 1   
 Yes, provided that the devices do not cost more 2   
 No 3   
 You do not use digital devices (SPONT.) 4   
 DK 5   
 NEW 

 
Q5 : ROTATE ITEMS 1-4  
Q5 Would you be willing to recycle your old digital devices in the 

following circumstances?  
 (READ OUT – SHOW SCREEN - MULTIPLE ANSWERS POSSIBLE) 
 If you received compensation such as money or vouchers 1   
 If there was a nearby recycling point 2   
 If you knew how your device is going to be recycled 3   

 
If you were sure that it did not pose any potential privacy 
risks 4   

 Yes, in other circumstances  5   
 No 6   
 DK 7   
 NEW 
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Q6 : ROTATE ITEMS 1-4  
Q6 Public services could be improved if people shared some of their 

personal information. For what purposes would you be willing to 
share some of your personal information securely? 

 (READ OUT – SHOW SCREEN - MULTIPLE ANSWERS POSSIBLE) 
 To improve medical research and care 1   
 To improve public transport and reduce air pollution 2   
 To improve energy efficiency 3   

 
To improve the response to crisis situations (e.g. natural 
disasters, epidemics, terrorist attacks, etc.) 4   

 For other purposes  5   

 
You are not willing to share any of your personal information 
for any purposes 6   

 DK 7   
 NEW 

 
Q7 More generally, would you like to take a more active role in 

controlling the use of your personal information (e.g. on your energy 
consumption, online shopping habits, health, etc.)? 

 (ONE ANSWER ONLY) 
 Yes 1   
 No 2   

 
You do not or want to share any personal information 
(SPONT.) 3   

 DK 4   
 NEW    

 
Q8 How often do you come across news or information that you believe 

misrepresents reality or is false? 
 (READ OUT - ONE ANSWER ONLY) 
 Every day or almost every day 1   
 At least once a week 2   
 Several times a month 3   
 Seldom or never 4   
 DK 5   
 FL464 Q2 
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INTERVIEWER: 
News or information that misrepresents reality or is false is often referred to as “fake 
news”. 
 
Q9 : ROTATE ITEMS 1-5  
Q9 In your opinion, which of the following should be responsible for 

combatting fake news or disinformation? 
 (READ OUT – SHOW SCREEN - MULTIPLE ANSWERS POSSIBLE) 
 Public authorities 1   
 The media 2   
 Social media platforms 3   
 Citizens 4   
 Educational institutions 5   
 Other actors (SPONT.) 6   
 DK 7   
 NEW 

 
Q10 : ROTATE ITEMS 1-7  
Q10 In your opinion, which of the following measures should be taken by 

public authorities to address fake news or disinformation? 
 (READ OUT – SHOW SCREEN - MULTIPLE ANSWERS POSSIBLE) 

 
Regulate social media platforms to reduce the distribution of 
disinformation 1   

 
Make social media platforms explain to users why they see 
personalised content 2   

 
Promote self-regulation (e.g. codes of conduct) by all actors, 
including social media platforms 3   

 Help citizens to better identify disinformation 4   

 
Prevent those who spread disinformation from abusing social 
media platform services 5   

 Support a diversity of information and quality journalism 6   
 Support fact-checking services 7   
 Nothing should be done 8   
 Other (SPONT.) 9   
 DK 10   
 NEW 
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Q11 To what extent do you agree or disagree with the following statements 
regarding your skills in the use of digital technologies:  
You consider yourself to be sufficiently skilled in the use of digital 
technologies… 
(READ OUT - SHOW SCREEN WITH SCALE) 

  Totally 
agree 

Tend to 
agree 

Tend to 
disagree 

Totally 
disagre

e 

DK 

1 …in your daily life 1 2 3 4 5 
2 [ASK TO THOSE 

"CURRENTLY WORKING"]… 
to do your job  

1 2 3 4 5 

 EB87.1 QD4.1-2 

 
Q12 : ROTATE ITEMS 1-4  
Q12 What do you consider are the main barriers to improving your digital 

skills? 
 (READ OUT - MULTIPLE ANSWERS POSSIBLE) 
 Lack of appropriate training opportunities 1   
 Lack of time 2   
 Cost  3   
 You don’t know what specific skills you should improve 4   
 You do not feel the need to improve your skills (SPONT.) 5   
 Other factors (SPONT.) 6   
 DK 7   
 NEW 

 
Q13 : ROTATE ITEMS 1-4  
Q13 In your daily life, how do you identify yourself when accessing 

online services? 
 (READ OUT – SHOW SCREEN - MULTIPLE ANSWERS POSSIBLE) 
 Username or email address and password 1   
 Log in via social media account  2   
 Biometric identification (e.g. fingerprint or facial recognition) 3   

 
Multi-factor authentication services (e.g. card reader and 
password for online banking) 4   

 DK 5   
1QU NEW 
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ASK Q14 IF CODE 2 IN Q13 
      

Q14 Do you want to know how your data are used when you use 
your social media account to access other websites? 

 (ONE ANSWER ONLY) 

 Yes 1   
 No 2   
 DK 3   
 NEW 

 

 
ASK ALL 
 

Q15 How useful would it be for you to have a secure single digital ID 
that could serve for all online services (both public and private) and 
give you control over the use of your data? 

 (READ OUT - ONE ANSWER ONLY) 
 Very useful 1   
 Quite useful 2   
 Not very useful 3   
 Not at all useful 4   
 DK 5   
 NEW 

 
Q16 In the last 12 months, have you tried to buy anything online 

(excluding digital content, such as video or music , e-books, apps or 
online games), from another EU Member State ? 

 (ONE ANSWER ONLY) 
 Yes 1   
 No 2   
 DK 3   
 NEW 
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ASK Q17 IF CODE 1 IN Q16 
Q17 : ROTATE ITEMS 1-7 
      

Q17 What were the most common outcomes of your attempts to buy 
from these websites?  

 (READ OUT – SHOW SCREEN - MAX 3 ANSWERS POSSIBLE) 
 You completed the purchases without problems 1   

 
You could not access the websites or you were redirected to 
another version of the website without consent 2   

 You could not register as a user with your address or data 3   

 
The sales conditions changed when you registered with your 
address or data 4   

 
Your payment was refused because of the place where your 
payment was issued or your payment method 5   

 
Additional charges were applied because of the place where 
your payment was issued or your payment method 6   

 There was no delivery option for your Member State 7   
 You could not complete the purchase for other reasons 8   
 DK 9   
 NEW 

 
 ASK Q18 IF CODE 2 IN Q17 

Q18 : ROTATE ITEMS 1-6  
 
Q18 What were the main reasons for not trying to buy from these 

websites? 
 (READ OUT – SHOW SCREEN - MAX 3 ANSWERS POSSIBLE) 
 You did not want or need to buy anything online 1   

 
You did not want or need to buy anything from a website 
from another EU Member State  2   

 You do not understand the language 3   

 
You had tried in the past and could not complete the 
purchase 4   

 
You were worried about the lack of after-sales services in 
your country or in your language  5   

 
You were worried about consumer protection in the event of 
dispute with a foreign trader  6   

 Other (SPONT.) 7   
 DK 8   
 NEW 
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