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Issue: Men who have sex with men (MSM) are one of the key ‘at risk’ groups of HIV 
infection in many countries of the European Union. ‘Gay’ tourism is a widespread 
phenomenon with the internet increasingly facilitating access to recreational 
opportunities in countries other than those of residence; consequently, a significant 
number of men looking to have sex with other men travel. Increasing globalisation 
means that the need to incorporate the European Dimension is ever more important 
when considering public health strategy development and implementation. With 
regards to HIV prevention, this is crucial to understand fully the plethora of issues 
concerned in the development of relevant, culturally sensitive, and effective health 
promotion and public health strategies.  
 
Description:  
 
Co-funded by the European Commission, the EVERYWHERE project (2008-2010) is 
a European consortium comprising 17 partners from 8 different countries including 
the UK, Italy, France, Poland, Cyprus, Slovenia, Spain, and Hungary. The 
consortium represents different areas of public health and health promotion including 
public health organisations, academic organisations, NGOs active in HIV issues, and 
organisations that unite gay business owners. The EVERYWHERE project aims to 
develop and validate an innovative and culturally adapted European model of HIV 
prevention targeting MSM for use in cities across Europe. It will do this, in part, by: 1) 
creating and training a network of social mediators to identify, access, and achieve 
the commitment of business sector in the prevention of HIV targeting MSM; 2) 
developing a series of European action protocols for business owners, the adoption 
of which will certify the business as being socially responsible venues in HIV 
prevention.  
 
This paper will report on the findings of 50 individual in-depth interviews with the 
owners of ‘gay’ businesses from across the partner countries from four different business 

sectors (sex venues, hotels, travel agencies, and gay dating websites). Conducted through 

the EVERYWHERE social mediator network, the purpose of these interviews was to review 
qualitatively, the business sector’s ability to support HIV prevention initiatives, and 
specifically, to examine the opportunities, challenges, and benefits of a Europe-wide 
seal of social responsibility in HIV prevention for businesses whose main clients are 
mostly MSM.  
 
 
 



Lessons learned:  
 
A number of distinct themes emerged from the qualitative dataset and will be 
presented including (amongst others): HIV protocols and standards; cultural 
perspectives to HIV prevention, and; challenges, barriers, and opportunities to a 
European EVERYWHERE seal. The paper will elicit common strategies and 
synergies from across the partner countries and set-out a proposed EVERYWHERE 
model of HIV prevention targeting MSM. Pertinently, the concept of a common 
language around social responsibility will also be examined critically in light of such 
emerging models of HIV prevention set against different cultures, health discourses, 
business types, infrastructures, and economies. 
 
Next steps: Whilst the cultural, historical, political, economical and legal differences 
between the different countries of Europe are important challenges for the 
EVERYWHERE project, these same challenges also present important opportunities 
for cross cultural transfer of knowledge between partners and more widely across 
Europe. Building on the findings from the interviews with businesses, the paper will 
conclude by setting out the plans for a sustainable and Europe wide EVERYWHERE 
network.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


